
Important dates: The end presentational format will commence in the twelve week of study. The 
important date will be 14th October 2016 to have all details final.

Review date: Milestones will include a dra� session of compiling all information within week 9 of 
classes. This period will allow for the bulk of important information being incorporated within the final 
presentation. The next milestone review date will be a second reading and practice presentation to 
which it is critical to assess the definitive effect and importance of all content being incorporated. This 
segment will deliver a clear sense of direction for the final communicative documentation.

Budget: A mandatory budget period of implementation in time, effort and cost in proposing the bill will 
coincide with print-based costage for the deliverables. 
The deliverables will include (but not limited to) a series of posters printed on A3 glossy stock with a 
bulk order of at least 250. This will cost within $1000 for professional printing services. A local 
advertisement document that is of palm size will be incorporated to bring a wider awareness within the 
movement. This will require a quantity of at least 500 copies printed within a $1000 - 2000 price range.
Cost in legislation will vary with time, effort and effect being in place.

Brand name: The campaign is titled, 'Creator's Credit.' this will be the source of the movement and will 
stand as the actual law and legislative term within court and the book of law.

Key objectives: The objective will involve a competitive reach in a successful deliverance of passing the 
bill so that the effects will be implemented within court order and the book of law. This will then create 
a definitive effect in future court dealings and how intellectual property is to be labelled nationwide. 

Marketing objectives and target audience: The target audience will sway heavily on producers, big 
businesses. corporate figures and the end user. The law enforcement and current legislation will sit 
within the centre of this case. The 'affected' is mostly consumed by creatives and artists who produce 
work regularly for companies and clients. The music industry takse a bigger hit in this issue and 
therefore the public message is concerning the many record labels and companies that exist. This 
includes, producers and distributors.

Message and Communication objectives: It is intended that the core values, movement and overall 
communicative tools will be embodied in the key pullout quotes as presented. “Where’s my Credit?”, 
“Give Some Credi.”, “Guilty of Creating.” and “I Plead, Creator.”. These directly link the presented 
relationship between legislation and creators in a broader spectrum. It concerns how they are placed 
into the system and how obscure the scene can be.
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Regulatory issues: This campaign as creative freedom and may appeal to any likings of stylistic 
approaches or communicative tools to build a fundamental experience and result.

Scope: The conclusion of this project will see an offset of print deliverables that cover the 
communication between public spacing, but not limited to signage or static media. Tools of aid will 
include handouts, flyers and the ability to provide a face-to-face relation with not only the public, but 
advocative figures within the community. To assist in print distribution, an array of digitalised 
advertisements will be provided within Australian based sites such as News feeds and 
community-based services. The final body of work will include an application to support the campaign 
by giving a brief rundown on its cause, message and call-to-action for petitionors and sponsors to 
support the movement. It will showcase local creatives as an example figure for broadening the 
knowledge of people who have less exposure to the works and ideas behind them.

Format: The formats will vary for the deliverable. A series of posters printed on A3 glossy stock paper 
will be incorporated as a main focal point within the cityscape streets and local boards. A smaller, palm 
size document will be used on a thicker uncoated paper stock to which will require a higher quantity to 
be printed. This will be the document distributed among the public in all environments across suburbs 
and the inner-city at 'checkpoints' or committee stands. A series of digitalised advertisements will 
need to be incorporated to support the physical versions. This will reach out to a nationwide audience 
and will heavily sway on social media and trending topics / conversations.

Measures of success: The main focus and goal is to change the way the legal system deals with 
copyright protection and upkeeping a moral stance towards the original creator / owner of any creative 
and / or intellectual property piece. This will be measured through the bill successfully passing 
legislation and ultimately leading to a better deliverance of any court-based events with the concern of 
fair use and copyright protection. A personal margin of success will come from artists and creative's 
alike being able to continue business with confidence in keeping up their own identity and benefiting 
from being able to retain rights and control over significant aspects of their work to not only support 
their livelihood, but for motivation and direction in future works by the unique individual (and the style 
they bring).

Tone of Message: The tone used will be inclusive and motivating to give creatives a voice and 
confidence to speak up and become more firm / assertive with the dealing of their own work. It will 
measure a sense of becoming a stronger industry in monitoring correct treatments and be a source of 
public movement to support the creatives work in a bigger scale. This will best be communicated 
through persusaive (passive) manner to which will imprint the idea into any onlooker’s mind and train
of thought.

Forecast Result: The result will produce a public movement and call-to-arms for change. The ability to 
uphold a better moralized legislation in the copyright law and design law to assert the work and its 
ownership with the original creator. This will then deal with inequity within creative industries.
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